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Overview and Rationale

Newspapers often use additional elements to a story to help draw  readers into the story.  Often called alternative copy, these elements include sidebars, graphics, pull-out quotes, maps, illustrations, timelines, etc. They are an excellent way to attract attention to an article, to summarize context , to highlight an aspect of an article, or provide 

additional information or resources..   Students should keep an eye open 

for models of good alternative copy using newspapers, magazines, and 

Internet sites as a resource for inspiration.

The best resource for teaching sidebars and graphics is the The 

Newspaper Designer’s Handbook, Fifth Edition by Tim Harrower, along with your local 

newspaper.  

Goals for Understanding

Introduce various graphic and sidebar options (alternative copy/quick 

read)

Summarize information in a concise manner.

Identify specific information which would enhance an otherwise 

not-so-interesting story.

Develop research skills beyond the face value of an article.

Essential Questions:

What graphic elements help to draw readers into a story?

How can additional information be infused into a completed article?

Critical Engagement Questions

What would make an article visually appealing without using photos?

Is there a visual element that will help readers understand a difficult 

concept/idea contained within a story?

Overviews and Timeline

Activity 1 (One 50-minute class)

Using chapter six of Harrower book, look at the overview of the various 

graphics and sidebars that newspapers use.  The examples include 

fast-fact box, Q&A, tables, glossary and quizzes.  

Break students up into groups.  Provide each group a list of 5 types of 

alternative copy and have then brainstorm what types of articles for 

which each would be best used.  

Homework:  Bring in five different examples of alternative copy found 

in the local newspaper, two from the Internet, and two from a magazine.

Activity 2 (One 50-minute class)

Students will identify the types of graphics/sidebars they bring in and 

paste them to a presentation board labeling type, source, article title 

and medium.  Choose students to present their most unique or 

informative element.  Discuss why a designer added this to a particular article.  

Students will display the finished projects in the classroom for future 

reference/inspiration.

Activity 3 (One-50-minute class)

Students will choose a story currently in process for publication.   

Using the handout on page 177 of the Harrower book, have students develop 

two alternative copy elements and identify how information will be 

presented using headlines, text, or sidebar options.   For this exercise, 

no photos are allowed unless they are a small part of a quick read.

Assessment

Develop the final product into a publication ready package.   Have 

students present their project to the class and assess what information is 

essential, redundant, or not relative to the article.   The best layout 

will be utilized in the next issue of the paper.
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